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Interview with Dr. Frank Mathias, CEO, and Dr. Marion Schrader, Senior Director Marketing 

of Rentschler Biotechnologie GmbH

A pioneer  
in biotechnology 

The biopharmaceutical sector is one of the most promising growth fields in the pharmaceuti-
cal and biotechnology market. In the beginning, there was a great mistrust of genetic en-
gineering. Thanks to the success of these remedies, even in difficult areas such as diabetes 
and cancer, there is a constantly growing demand for biotechnologically produced drugs. 
Rentschler Biotechnologie GmbH, based in Laupheim, Germany, is one of the pioneers in the 
German biotechnology market. Today, the company is a full-service outsourcing partner for 
the development and manufacturing of biopharmaceuticals. Following a solution-oriented ap-
proach, Rentschler is one of the top suppliers in its field.

The company’s service spec-

trum encompasses full-service 

bioprocess development, cGMP 

manufacturing and aseptic filling 

of biopharmaceuticals, and the 

elaboration of approval strategies. 

“We cover the whole value-added 

chain through to the filling,” ex-

plains CEO Dr. Frank Mathias. 

“Thanks to our long history, we 

draw on profound know-how in 

various molecules like antibodies, 

fusion proteins and enzymes. The 

elaboration of approval strategies 

is one of our USPs. The production 

of biosimilars is also a great asset 

of Rentschler Biotechnologie.”

Focused on innovation, Rentschler 

Biotechnologie is always at the 

forefront of technology. One of the 

company’s flagship developments 

is TurboCell™, a mammalian 

expression platform. The solution 

includes the robust and well- 

characterized Master TurboCell™ 

cell line, the vector construction 

based on the site-directed integra-

tion of genes, early-stage candi-

date drug molecule screening and 

the parallel development of up to 

20 candidates. TurboCell™ can be 

applied to all types of recombinant 

proteins.

Achieving around 60% of its annu-

al turnover outside of the domestic 

market, Rentschler Biotechnologie 

is an established international 

player. “At present, we enjoy in-

creasing demand from the USA,” 

says Dr. Mathias. “Currently, the 

US market accounts for around 

30% of our revenues. I am positive 

that we might be able to increase 

this figure in the coming years.” 

Last but not least, Asia is an impor-

tant market for the biopharmaceu-

tical expert.

“We lay great emphasis on client 

satisfaction,” Dr. Marion Schrader, 

Senior Director Marketing, ex-

plains the company’s success. 

“Therefore, we cooperate closely 

with our clients. We often work for 

start-ups that are passionate about 

their ideas. We believe in constant 

Rentschler’s manufacturing facilities are state-of-the-art and meet the 
highest quality standards

The management team, from left: Stefan Rampf, CFO; Thomas Siklosi, 
COO, and Dr. Frank Mathias, CEO
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dialogue to get a feeling for our 

clients, their needs and problems. 

We are also known for delivering 

German – or even Swabian – qual-

ity. Delivery reliability is a matter of 

course for us.”

Under the management of the 

company founder, Mr. Rentschler, 

the enterprise used to focus on the 

production of drugs. Rentschler 

Biotechnologie became particu-

larly known for Dorithricin and 

Melabon. In 1997, the company 

underwent strategic reorganiza-

tion and became a service partner 

exclusively. “Rentschler was a 

pioneer in the biotechnology mar-

ket,” says Dr. Mathias, who was 

appointed CEO in April this year. 

He had been active as Member 

of the Supervisory Board for three 

years. He draws on over 25 years 

of experience in the pharmaceuti-

cal industry. “For example, in the 

1970s, the company approved 

different Interferon products. This 

was a milestone in the company’s 

development. In the decades to 

follow, the biotechnology market 

kept growing, and Rentschler 

grew with it. Over the years, the 

company transformed from a phar-

maceutical manufacturer into a 

biopharmaceutical enterprise.”

Today, Rentschler services around 

120 clients worldwide. The com-

pany’s reference list boasts some 

of the most renowned pharmaceu-

tical companies. However, thanks 

to its individual service, Rentschler 

is a much sought-after partner of 

smaller and medium-sized compa-

nies, too. 

Altogether, Rentschler has a staff 

of 600. Within the next 18 months, 

Dr. Mathias aims to increase the 

number of employees by up to 

200. “We have invested a lot in 

new plants, and of course, we 

need the manpower to operate the 

new equipment,” he says. 

He looks to the future with con-

fidence. “The demand for bio-

pharmaceuticals and complex 

molecules keeps increasing,” he 

says. “Last year, around 15 new 

biopharmaceuticals were approved 

in Europe. In Germany, there are 

240 products available. New thera-

pies against cancer, rheumatism 

and low immunities require ever-

new remedies and therapies. At 

present, we are involved in orphan 

drug as well as biosimilar projects. 

We see great potential in the utili-

zation of biopharmaceuticals.”

In recent years, the company 

made major investments in its 

plants and technology, around 

50 million EUR. At present, the 

Rentschler family is working on a 

new aseptic filling plant in Austria. 

“We already draw on a smaller 

site here in Laupheim, where we 

fulfill smaller batches for clinical 

studies,” Dr. Mathias continues. 

“I hope that the positive attitude 

towards biopharmaceuticals will 

prevail and that people’s apprecia-

tion of what we do will increase. 

Finally, we are dedicating our work 

to the improvement of people’s 

health.” 

The company’s facilities in Laupheim, Germany

Dr. Marion Schrader, 
Senior Director  
Marketing
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